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WE DON’T GIVE UP!
)

93,000

volunteers

WHO?

ALONGSIDE SODEX0O EMPLOYEES, ALMOST

TWO-THIRDS OF OUR VOLUNTEERS ARE FAMILY "

AND FRIENDS, CLIENTS, CONSUMERS AND SUPPLIERS. S a rl n g
PROOF THAT VOLUNTEERING IS ONE OF THE STRENGTHS

LEVERAGING A DYNAMIC AND ENGAGED ECOSYSTEM

FOR STOP HUNGER. expe rti Se

CENTRAL KITCHEN DESIGN, PROCUREMENT, FOOD HYGIENE AND SAFETY,

QUALITY, NUTRITION, ETC.

45 SODEXO EXPERTS HAVE SHARED THEIR SKILLS WITH THE UNITED NATIONS’
WORLD FOOD PROGRAMME THROUGH 270 DAYS OF YEAH! MISSIONS

(YOUR ENGAGEMENT ADVANCED HUB)

countries

HERE, THERE AND OVER THERE!

OUR LOCAL IMPACT IS A REALITY IN COUNTRIES WHERE OUR FOUNDING
PARTNER, SODEXO0, OPERATES, FROM THE UNITED STATES TO INDIA,
FROM BRAZIL TO MADAGASCAR AND FROM AUSTRALIA TO KUWAIT.

TO CO-BUILD INNOVATIVE PROJECTS WITH

1,200

nonprofit partners and NGOs

INCLUDING THE WORLD FOOD PROGRAMME,
THE LEADING HUMANITARIAN ORGANIZATION
FIGHTING HUNGER WORLDWIDE.

amosT 1.5 MILLION
U.S. DOLLARS INVESTED

IN PROGRAMS TO EMPOWER WOMEN WORKING
TO ERADICATE HUNGER IN THEIR COMMUNITIES.

Empowering women
S a priority

million meals, or
the equivalent, distributed

WITH 1IN 9 PEOPLE WORLDWIDE SUFFERING
FROM HUNGER, FOOD AID REMAINS VITAL
FOR SURVIVAL.

TO SUSTAINABLY END HUNGER, 61%
OF OUR ACTIVITIES GO BEYOND FOOD AID.
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QUALITY OF LIFE SERVICES




